


























using	 the	 most	 popular	 TV	 and	 Radio	 staDons,	 namely	 “Disney	 Channel”	 and	 “Rádio	 Comercial”,	 respecDvely.	 “Disney	 Channel”	 was	
recorded	 from	07.00h	 to	22.00h	on	a	weekday	of	April	2016	and	“Rádio	Comercial”	 	 from	7.00h	 	 to	11.00h	 	as	well	as	 from	17.00h	 to	











“Disney	 Channel”	 (68%)	 and	 “Cartoon	 Network”	 (53%)	 were	 the	 most	
viewed	TV	channels.	38%	of	children	reported	not	listening	to	radio	or	did	
not	 answer	 the	 quesDon.	 The	most	 popular	 radio	 staDons	 reported	 by	
















Disney	Channel	 68%	 Rádio	Comercial	 38%	 YouTube	 58%	
Cartoon	Network	 53%	 RFM	 34%	 friv.com	 21%	
Panda	Biggs	 45%	 M80	 15%	 Facebook	 9%	
Nickelodean	 35%	 Cidade	FM	 8%	 Wikipedia	 8%	
SIC	 28%	 Mega	HITS	 5%	 sapo.pt	 4%	
Canal	Panda	 18%	 TSF	 5%	 brincar.pt	 3%	












Food	ads	on	“Rádio	Comercial”	 Number	of	ads	 WHO	Euro	model	7h	–	11h	 17h	–	19h	
Fresh	and	frozen	meat,	poultry,	fish	and	
similar	 2	 1	 Permitted	
Fresh	and	frozen	fruit,	vegetables	and	
legumes	 1	 2	 Permitted	
Breakfast	cereals	 1	 	 Not	permitted	
Processed	meat,	poultry,	fish	and	similar	 	 1	 Not	permitted	
Total	 8	
	
Table	2	–	Food	ads	on	“Disney	Channel”,	and	their	classiﬁcaDon	according	to	the	WHO	nutrient	proﬁle	
model. 
*	According	to	WHO	Euro	model,	“if	the	markeDng	is	for	a	restaurant	meal,	including	a	quick-service	or	take-away	meal	of	two	or	more	
menu	items,	all	items	must	individually	meet	the	relevant	nutrient	criteria”.	
Table	3	–	Food	ads	on	“Rádio	Comercial”,	and	their	classiﬁcaDon	according	to	the	WHO	nutrient	proﬁle	
model. 
